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To ensure effective implementation of experiments, we incorporate community feedback
through FGDs to build ownership and relevant to the local context
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Phase 1: Co-creation Phase 2: Construction Implementation
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The training was co-designed with insights from participants and guidance from experts

Financial Literacy
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Seaweed Value-Added Products
SR W X

e G

Training delivery with experts and practice sessions or de

SV g IR " -
End products are created to help participants understand and recreate them independently
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Challenge Strategy Lessons Learned

ﬁ Tailor the training x O Design and implement training = Hands-on, flexible training that fosters
curriculum with the x facilitated by experts with 1 community ownership leads to better
community’s needs training modules learning outcomes and continuation

KOPERNIK.INFO KOPERNIK






